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US RETAIL IS GROWING $200 BILLION 
YEAR-OVER-YEAR

U S  R E TA I L  S A L E S ,  T R I L L I O N S  ( $ )

Source:	US	Census	Bureau
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AND WILL BE $5.5 TRILLION IN 2020

U S  R E TA I L  S A L E S ,  T R I L L I O N S  ( $ )

Source:	US	Census	Bureau,	BI	Intelligence	estimates
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SO WHAT’S DRIVING THIS GROWTH?



IN-STORE RETAIL DWARFS E-COMMERCE

U S  R E TA I L  S A L E S ,  B I L L I O N S  ( $ )
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AND IS GROWING STEADILY

U S  I N - S T O R E  Y O Y G R O W T H  R AT E S

Source:	US	Census	Bureau,	BI	Intelligence	estimates

2.4%	

1.2%	
1.8%	

3.2%	 3.5%	
4.0%	

3.3%	
3.8%	

Q1	2016 Q2	2016 Q3	2016 Q4	2016 Q1	2017 Q2	2017 Q3	2017 Q4	2017E

In-store



BUT E-COMMERCE IS GROWING ALMOST 4X FASTER
THAN IN-STORE RETAIL

U S  I N - S T O R E  A N D  E - C O M M E R C E  G R O W T H  R AT E S

Source:	US	Census	Bureau,	BI	Intelligence	estimates
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AND WHILE CONSUMERS ARE MAKING MORE 
PURCHASES ON DESKTOP

U S  E - C O M M E R C E  S A L E S  O N  D E S K T O P P C ,  B I L L I O N S

Source:	comScore
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IT’S MOBILE COMMERCE THAT’S DRIVING 
GROWTH

U S  M - C O M M E R C E  S A L E S ,  B I L L I O N S

Source:	comScore
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AND WILL SOON ACCOUNT FOR 
NEARLY HALF OF E-COMMERCE SALES

F O R E C A S T:  U S  M - C O M M E R C E  S A L E S  V O L U M E  
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MOBILE WILL BE THE MOST IMPORTANT 
CHANNEL FOR E-COMMERCE RETAILERS
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3 HOURS A DAY 
ACCESSING THE 

INTERNET ON THEIR 
PHONES
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U S

Source:	eMarketer,	2017



WHICH IS MORE TIME THAN 
ANY OTHER DEVICE

Note:	Month	referenced	is	December
Source:	comScore	Media	Metrix	MultiPlatform,	BI	Intelligence	estimates
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AND EVEN THOUGH NEARLY ALL OF THAT 
TIME IS IN APPS

Source:	Flurry	Analytics,	comScore,	Facebook,	NetMarket Share,	BI	Intelligence	Estimates,	2017	
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AND CONSUMERS SAY PURCHASING ON APPS 
SAVES MONEY AND TIME

W H Y  U S  C U S T O M E R S  U S E  E - C O M M E R C E  A P P S

Source:	Clutch	E-commerce	App	Survey,	n=505	US	consumers,	2017	
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Apps,	51%	Mobile	Web,	
49%

CONSUMERS STILL 
ONLY MAKE HALF OF 

THEIR PURCHASES ON 
APPS

C O N S U M E R  M O B I L E  P U R C H A S E  P R E F E R E N C E

Source:	Fluent,	January	2017	



AND IT’S A GLOBAL TREND
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BECAUSE APPS TAKE A LONG TIME TO LOAD

M O B I L E  A P P  L O A D  T I M E S  I N  S E C O N D S
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AND CONSUMERS WON’T WAIT 
MORE THAN 5 SECONDS FOR AN APP TO LOAD

M O B I L E  A P P  L O A D  T I M E S  I N  S E C O N D S
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OVER HALF OF 
CONSUMERS 

ABANDON PURCHASES 
ON MOBILE

60%	have	
abandoned	a	
mobile	purchase

Source:	BI	Intelligence	Survey	(n=704),	February	2017	



TO REENGAGE CONSUMERS
ON APPS

RETAILERS ARE USING 
PUSH NOTIFICATIONS 



BECAUSE CONSUMERS KEEP THEIR APPS 
EVEN IF THEY’RE NOT USING THEM

A P P  C AT E G O R Y I N STA L L R E T E N T I O N  R AT E S
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AND PUSH NOTIFICATIONS HELP APP RETENTION

APP R ET EN T IO N  R AT E O V ER  T IM E, B Y FR EQ UEN CY O F PUSH  
N OT IF ICAT IO N S
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AND MORE PUSH NOTIFICATIONS ARE 
EVEN BETTER
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RETAILERS WHO USE 
PUSH NOTIFICATIONS SAW 
9.6X MORE PURCHASES
COMPLETED

Source:	Leanplum,	Pexels,	2017



AND 16% HIGHER 
ORDER VALUE
ON AVERAGE

Source:	Leanplum,	Pexels,	2017



E-COMMERCE GROWTH IS 
THE TOP PRIORITY FOR RETAILERS
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BUT VERY FEW RETAILERS 
INVEST IN MOBILE —
ONLY 38% PLAN TO 

INCREASE THEIR 
INVESTMENT

Source:	BDO	Retail	Compass	Survey	of	CFO’s,	n=	100,	2017



AND EVEN FEWER OPTIMIZE FOR MOBILE WEB 
EXPERIENCES

M O ST FR UST R AT IN G PAR T O F M O B ILE  PUR CH ASIN G EXPER IEN CE
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